
 
 
General rights 
Copyright and moral rights for the publications made accessible in the public portal are retained by the authors and/or other copyright 
owners and it is a condition of accessing publications that users recognise and abide by the legal requirements associated with these rights. 
 

 Users may download and print one copy of any publication from the public portal for the purpose of private study or research. 

 You may not further distribute the material or use it for any profit-making activity or commercial gain 

 You may freely distribute the URL identifying the publication in the public portal 
 
If you believe that this document breaches copyright please contact us providing details, and we will remove access to the work immediately 
and investigate your claim. 
  
 

   

 

 

Downloaded from orbit.dtu.dk on: Apr 26, 2024

A Dynamic Capabilities Perspective on Grocery Retailers’ Eco-Strategizing

Mazzero, Marcelo F.; Andersen, Maj Munch

Published in:
Book of Abstracts. DTU's Sustain Conference 2015

Publication date:
2015

Document Version
Publisher's PDF, also known as Version of record

Link back to DTU Orbit

Citation (APA):
Mazzero, M. F., & Andersen, M. M. (2015). A Dynamic Capabilities Perspective on Grocery Retailers’ Eco-
Strategizing. In Book of Abstracts. DTU's Sustain Conference 2015 Article G-9 Technical University of Denmark.

https://orbit.dtu.dk/en/publications/138b7e1d-df90-4513-aa6c-dff871b4c0d7


 

 

 

A Dynamic Capabilities Perspective on Grocery Retailers’ Eco-Strategizing 

Marcelo F. Mazzero*1, Maj Munch Andersen1 

1: DTU Management Engineering, Technology and Innovation Management Division 

*Corresponding author email: marmaz@dtu.dk  

A core question from an evolutionary economic viewpoint is to inquire into the creation of variety and 

selection related to green economic evolution. It is essential to understand the market for green products 

(demand side) that is co-evolving with the eco-innovation developments. We believe that is relevant to 

have a broader understanding about the evolution of the market for green products on the retailers’ 

perspective. Large grocery retail chains can help fostering the market for green products, especially 

because of their market power and because they count on economies of scale and scope in their operations 

(Dawson 2013; Lehner 2015; Styles et al. 2012). Thus, we explore the heterogeneous strategies that grocery 

retail firms are applying in situations of change, especially in the case of pervasive change on the greening 

of the economy. Due to the high costs of green food products relative to their conventional counterparts 

(Smits et al. 2014), we believe that these production high costs are associated with high friction to eco-

innovation developments. Hence, it represents a very interesting case of the friction to green market 

evolution. As sustainability issues remain unexplored in the retail literature (Wiese et al. 2015), this 

literature neglect an understanding of grocery retailers’ business model developments and strategizing for 

environmental sustainability. Thereby, using the dynamic capabilities framework we developed a 

theoretical model in seeking to understand over time how grocery retail firms are eco-strategizing to 

promote and strengthen the green food market. The model is mostly based on Dawson’s (2013) and 

Lehner’s (2015) macro and micro strategy perspectives of the retail firms. The result of our model shows 

that large firms in the grocery retail industry have deliberate strategies to function as green market makers 

in order to develop the green food market, which is entailing changes to their business models. 
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